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If well ’twere done, 
’Twere well ’twere done quickly, 


To Advertise 
Is to Win. 
The San Francisco Examiner 
on Will Win 


= * | In California. 
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WEEKLY 


Mark the simple truth: A larger circulation than any other 
newspaper west of Chicago, and which is fully equal, daily, to 
the combined circulation of all other morning journals in San 
Francisco. 

Truly, when an advertiser uses THE EXAMINER, he prac- 


tically covers the Pacific Slope. 
W. R. HEARST, Proprietor. 


W. J. RITCHIE, Eastern Agent, 186 World Building, New York, 
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Continuous 
Prosperity. 








The man who can profitably 
shut up shop Monday, open shop 
Tuesday, shut up again Wednes- 
day, will make money advertis- 
ing intermittently in the Atlantic 
Coast Lists, and in other papers, 
but the man who believes in 
always keeping at it will reach 
the country people all the time, 
and the only way he can reach 
them all is through the Atlantic 
Coast Lists. 


One order, one electrotype does it. 


—— 


134 LEONARD STREET, NEW YORK. 
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WALL-POSTING IN ENGLAND. 
Byv Walter Hill. 


(An address delivered at the annual dinner of 
the Billposters’ Protective Assn., London.) 

Some few years ago this Associa- 
tion was formed in order that, by mut- 
ual counsel, we could the better meet 
attacks that were being made upon our 
trade, that we could the more easily 
remedy any known abuse or defects in 
the way that trade was conducted and 
so stand secure, our work supplying a 


undertakings whose success depends 
upon the necessary information being 
brought home to the great mass of the 
people. It has another great and dis- 
tinguishing merit, viz., that it does not 
lend itself to fraudulent advertisers 
such as, despite all the care that is ex- 
ercised, from time to time creep into 
the columns of the press. 

I am not careful to answer those who 
are forever crying down all kinds of 
advertising, or who quote as a taunt 
the words of that emperor-general 
whom “‘this nation 





public want in ac- 
cord with public 
sentiment, and 
meriting public 
support. In these 
latter times, 
neither individu- | 
als, classes, nor in- 

stitutions, be they | 
never so high or | 
noble, aged or 
sacred, are safe 
from criticism and 
attack; recognizing 
this, we have felt it 
more profitable to 
turn our thoughts 
and direct our ef- 
forts in the way I 
have indicated 
than to fill the air 








of skaopkeepers ” 
dethroned and ex- 
iled. There are 
some people whose 
life’s experience is 
confined to the 
narrowest — circle, 
who appear to 
think that com- 
merce is degrad- 
ing, and that un- 
less one is abie to 
live in luxury pro- 
vided by one’s fore- 
fathers (which lux- 
ury in the majority 
of cases we are jus- 
tified in conclud- 
ing they them- 
selves are incapa- 








with our cries. 
Our _ business, 
honorably con- 
ducted, is entitled to a front rank in the 
many necessary and valuable adjuncts 
to tradeandcommerce. Macaulay well 
put it, that advertising is to business 
what steam is to machinery—the grand 
propelling power. Billposting is not 
merely one of the most important 
forms of advertising, but, in regard to 
certain classes of commercial enter- 
prise, absolutely essential. Our work 
is of the most genuine character, and 
closely connected with the every-day 
life of the people, and with those 
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ble of earning), 
then one is of in- 
ferior clay. Away 
with such false sentiment. What part 
have such people in making the history 
of our country?) What sympathy with 
its toiling millions? If he be a bene- 
factor who makes two blades of grass 
grow where one grew before, how 
much more is the man of commerce, 
who by his powers of organization, 
foresight, energy and control finds 
work and food and raiment for thou- 
sands. Among the latter the commer- 
cial advertiser stands pre-eminent. 

I recently had the honor of dining 
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in this very building with a number of 
gentlemen whose combined expenditure 
upon advertising exceeded two millions 
per year—the PRINTERS’ INK dinner, 
Now, just think what that means; 
first, the circulation of so vast a sum 
in so many and varying channels ; and 
secondly, the benefit directly obtained 
by the general public by the assistance 
which a large proportion of this sum 
affords to the press; for it is beyond 
contradiction that, if you take away the 
advertisements, our press, one of the 
wonders of this century, could not, as 
we know it, exist. ‘This is only one of 
the indirect benefits in which even the 
faddists share ; but look beyond this to 
the enormous total volume of trade rep- 
resented by this subordinate item of 
expenditure, and then I think you will 
agree with me that the men capable of 
successfully acquiring and successfully 
employing such vast means are worthy 
of consideration, and that they would 
not adopt advertising unless it were 
commercially sound, Yet true it is 
that advertisers generally, and the bill- 
posters in particular, are threatened 
with pains and penalties in order to 
effect their suppression. 

The fourth estate, so far as its inter- 
ests are concerned, is well able to take 
care of itself, and I would appeal to it 
to see that we billposters get justice. 
It is true that some of the smaller 
papers exult in our misfortunes, and 
say unblushingly, ‘* Do away with the 
billposters and put the money into our 
till,” but that is not the attitude of the 
leading press of this country, which I 
have ever found ready to do substantial 
justice. 

It has been publicly stated that a 
bill has been framed and will be pre- 
sented to the next Parliament, and the 
direct aim of that bill, as disclosed by 
some of its outspoken supporters, is to 
harass and tax the billposters out of 
existence. ‘The bill is the work of a 
number of superfine faddists, some of 
whom I have no doubt would damn 
Raphael for ‘** shoddy commercialism,” 
and deny Titian any technical power. 
Their high priest * has solemnly 
stated that it is painful to him to see a 
letter pillar painted vermilion by the 
side of a buff lamp-post, or a blue and 
white enameled street name plate on 
the side of a terra-cotta house, and 
complains that government depart- 

*Mr. Richardson Evans. See review of 


his book in Printers’ Ink, August 2d (Lon- 
don letter), 
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ments and municipalities paint oficial 
posts and premises in irritating colors, 
and must be instructed that. in the 
placing of official notices regard must 
be had to his sensitive sight! ‘hese 
faddists would prevent the exhibition 
of any printed or painted announce- 
ment being visible from any public 
thoroughfare or place without leave 
being obtained from the local author- 
ity, so that business people could not 
exhibit business notices on their own 
premises without leave first obtained. 
If their views prevailed we should not 
be able to exhibit a notice on office 
door or window, ‘‘ An Office Boy 
Wanted,” without it being taxed. 

Surely such powers as are being 
sought by such people will never be 
granted, ‘They would do away with 
the poor man’s picture gallery, and the 
one bit of color that enlivens the mo- 
notony of our dull streets, and seriously 
interfere with many of the largest 
commercial interests of the country. 

There can be no doubt that bill- 
posting has grown very considerably 
during recent years, but not more so 
than many other forms of advertising ; 
its growth marks a_healthy develop- 
ment, for collateral with it there has 
been a vast improvement in the char- 
acter and artistic quality of the placards 
and in the conduct of the business gen- 
erally, such as probably no trade has 
exceeded. This notwithstanding, let 
us not under-rate our opponents, ‘They 
have at command leisure, position, 
money, and I give them credit for 
right motives according to their lights, 
but I feel that our future depends, after 
all, very much upon ourselves, and I 
have confidence both in ourselves and 
it. This, too, is a question which it 
behooves all advertisers to take into 
their serious consideration, ‘The battle 
is theirs as well as ours. We appeal 
to them to enter the lists with us and 
fight it shoulder to shoulder ! 

- ee 

AN ABUSE POINTED OUT. 


Port ann, Me., Oct. 19, 1893. 
Editor of Printers’ Ink: 

Please print the few following words in 
pillars of fire, and we guarantee the hearty 
indorsement of three-fourths the publishers 
of the country: 

The American Newspaper Directory lays 
great stress upon the fewness of cases (seven 
in all) in which a publisher's detailed state- 
ment of circulation has been proved false, 
* * If the Directory would offer a hundred 
dollar reward for each newspaper over-rated, 
without any statement from the publishers, 


there would be slathers of cases in less than 
no time, 


Yours truly, Lissy & Smit. 
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ADVERTISING IN HARD TIMES. 
‘By Wm. H. Maber. 


The outlook for business by mail, as 
it must have appeared to any thought- 
ful person last June, was anything but 
encouraging. Experience was of no 
value, was no guide. Was the panic 
at its commencement, or was it at its 
zenith? ‘The ready writers on the daily 
papers knew all about it, but unfortu- 
nately we had no confidence in the wis- 
dom of these men, and after reading 
their heavy leaders were in the same 
doubt as to the morrow as when we 
began, 

A large share of the mail business 
comes from the farming population. 
Few of us remembered to have seen 
prices of produce of every kind at such 
a low point, and there was no promise 
of immediate betterment. Another 
large part of mail orders comes from 
manufacturing villages, from men who 
have good wages and spend them freely. 
But a prominent part of every daily 
paper was devoted to reports of the 
closing of factories, and the number of 
men given as thrown out of employ- 
ment was simply appalling. 

Perhaps this is a good place to say 
that, in my opinion, a great share of 
the panic of ’93 can be safely laid to 
the sensational head-lines of the average 
daily paper. 

The closing of a bank was heralded 
with scare heads, though the bank was 
a thousand miles from the city wherein 
the paper was circulated, and there 
was not one chance in ten thousand 
that a single person reading it could 
have any pecuniary interest in that 
broken bank. 

Bank depositors were but little to be 
blamed for finally becoming panic 
stricken, and business men had good 
excuse for feeling that their money had 
better be in their own safes, instead of in 
any bank vault, in the light of the sen- 
sations made by the daily papers over 
every failure. 

The head-line editor seemed to be 
given full sway to do all the harm he 
could; and he and his competitor 
across the way vied with each other in 
their efforts to paralyze the community ; 
everything being in their favor, they 
succeeded. Business men connected 
with monetary institutions opened their 
paper with dread, and after seeing the 
array of failures, massed so as to have 
the greatest effect, trembled in antici- 
pation of the calls that would be made 
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upon them by the timid ones on the 
morrow, 

‘This was the state of affairs in June 
last, not in one locality, but in almost 
every corner of the country, and the 
question we asked ourselves was: Is 
this a good time to begin advertising 
for mail business ? 

One can always find arguments 
pro and con upon such a proposition 
at such a time. 

We had been out of the papers for 
nearly two years, trying other plans for 
trade. Had business conditions been 
normal we would have waited until 
August before going into the papers 
again with our announcements, 

But, as I looked at it, the fact of the 
times being bad was an argument why 
we should do more, better, and earlier 
advertising, in order to produce equal 
results with other years, But was I 
confident that people would buy ? 

I was not, but if the immediate re- 
sults were small, or indeed if thev were 
nil, the later trade would be the - better 
for an active and early campaign. So 
we determined to open our batteries 
and do our best. 

The first point that impressed us was 
that while wheat, silver, stocks, mer- 
chandise and wages had been reduced 
greatly in value in the past few months, 
the prices for advertising still remained 
at their highest figures. 

‘Though the constituency of each me- 
dium was in much poorer condition, 
much less willing and able to buy from 
advertisers than six months before, the 
cost of advertising was made no less, 
It is not strange that the advertising 
space in most papers was curtailed, and 
that business in that department was 
reported as being phenomenally small. 

Our experiment has had about four 
months in which to make a record for 
itself. That record is in many respects 
a peculiar one ; as a whole, it justifies 
our hopes and will compare favorably 
with that of any previous year when 
business was booming. 

Papers that paid us two years ago 
have paid us now, Those that were 
of small value to us then brought us 
losses this summer, 

There is a very broad gulf between 
the theory of what an advertisement 
ought to do and what it is found to do, 
For this reason there is a fascination 
that leads one to go into new fields, 
and to try new experiments. And the 
too frequent result is as much a surprise 
the sixtieth time as it was the first. 
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For instance, I have taken a state- 
ment of circulation that I had no reason 
then, and have no reason now, to doubt, 
and have seen that if a single person 
in one thousand subscribers should buy 
one fifty-cent knife of me, I would get 
back the cost of the advertisement. It 
seemed as if there was no possibility of 
the ad doing less than this for us, and 
I think almost any one would say that 
there was every chance of its doing 
twenty times this. Yet when I have 
tried it I have lost by it. 

Some papers have their subscribers 
educated to be good mail buyers. As 
an instance, there is the “arm Journal, 
of Philadelphia. ‘The day after the 
paper is issued the orders begin to ar- 
rive, and keep on coming. One inser- 
tion last summer, in the worst month, 
brought us orders from 229 people. As 
a contrast to that a certain agricultural 
paper published in Indiana, claiming a 
circulation of over 27,000 (which it 
probably has), gave us as returns from 
four e. 0. w. advertisements orders for 
six 48-cent knives, at a cost for adver- 
tising of $3.33 per knife! This is only 
a very little worse than some other 
papers did for us. 

Allen’s Lists, which were profitable 
for us two years ago, are showing good 
results now. We are trying Comfort 
for the first time, and it starts out ina 
very encouraging way, not giving us 
back our money, but we have no right 
to look for that thus soon. 

Our ad in the Century has done bet- 
ter than in some other years, for the 
same investment. Weare trying some 
experiments with railroad magazines, 
but up to date they are dead failures. 

Summing up the lesson of the past 
four months we are able to see our 
business largely improved, as the direct 
result of our summer advertising, We 
made no mistake by our course, but we 
have, on the contrary, made money by 
It. 

. sii : 
Mrs. Fred G, Beach, of Rochester, to whom 
was awarded the first prize of $200, in the 
Cleveland Baking Powder Co.’s advertisement 
competition last winter, treated herself and 
daughters to a visit to the World's Fair on the 
proceeds of her good fortune, 

— ee 

Any one wishing to know what sort of a 
newspaper is entitled to be carried in the 
mails as second-class matter should obtain a 
copy of the Baptist Orphanage News, pub- 
lished at Salem, Va. 





Reading notices will be inserted free when 
advertisements are sent in.— Westchester (N. 


Y.) Times. 
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APPEALING TO WOMEN. 


This very dainty advertisement, 
taken from Vogue, would at first sight 
appear to be in the interest of a 
modiste or milliner. That a fashion 
sketch should be used as an eye-catcher 
indicates that the advertiser is not with- 
out a knowledge of the weaknesses of 
her own sex, 


| WUBW-CLOSE 
z Choicest’ 
Confections 


aes 





YOUNG 
LADIES 
A 


SPECIALTY. 
152 Madison Ave., 
Cor, 32nd Street, 
New York. 
Correspondence 
Invited. 








A GREAT CALIFORNIA WEEKLY. 


By Jesse L. Edmundson, Editor and Prop. 
** THe BANNING HERALD.” | 
Only Paper in Banning. { 

You will wonder how it is that one weekly 
paper in California, published in a town of 
less than 500, has from its first number, Octo- 
ber, 1888, issued a weekly circulation of a 
weekly average of not less than 500, ‘This ex- 
planation, remarkable in itself, is as follows: 
souis Munson, the founder of the //er- 
ald, came to Banning in the spring of 1888, 
for his health. He was admitted to be one of 
Chicago’s ablest lawyers. He started the 
Herald of Banning with a guaranteed adver- 
tising patronage of $100 per month, from a 
town whose population did not at that time 
exceed 200, perhaps not 150. In less thanone 
year the Hera/d was known all over Califor- 
nia, and when its brilliant editor fell down 
two years ago in the presence of ex-President 
Benjamin Harrison, who was then in Califor- 
nia, the news was flashed acrossthe wires that 
Louis Munson, the brilliant journalist, was no 
longer on earth to guide the destiny of a great 
weekly paper. His books show a circulation 
for 1889 to 1891(up to May o, 1891) of 750— 
or during the two years entire over one hun- 
dred thousand copies. Under Mr. H. W. 
Patton’s editorship the /Hera/d also pros- 
pered. Mr. Patton is one of California’s 
shrewdest politicians, and he it was who man- 
aged United States Senator Steve White's 
fight successfully. During the two years Mr. 
Patton ran tne Hera/d the smallest number 
of Heralds ever printed was 500, the largest 
number 2,500 (special edition). 

Bradstreet’s Commercial Agency, if you 
take time to examine, will give Banning a 
good-sized population, 
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VARIABLE NEWSPAPER 


LATIONS 


CIRCU- 


Persons who are in the habit of con- 
sidering questions relating to news- 
paper circulations will look with in- 
terest upon the statement here repro- 
duced, showing the facts in the case of 
a paper having an average issue of 
more than 30,000 copies, but varying 
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of which are of comparatively recent 


origin, and, working together, are 
revolutionizing the new spaper business, 
We refer to the unprecedentedly low 
price at which paper may be bought, 
and the postal law that permits the 
mailing of an unlimited number of 
sample copies. 

It will be admitted on all sides that 
the advertising value of a publication 
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from something over three thousand 
for one month to twenty times that 
number for another of the twelve that 
are counted to make up a year. It may 
be also noted that on one occasion z 
single issue in the autumn 
served the purpose of two issues, 

This curious condition of affairs 


;t) 


season 


doubtless results from two causes, both 





is more or less affected by the system 
that obtains in its subscription depart- 
ment. Other things being equal, the 
paper that requires cash in advance, 
and promptly cuts off the names of 
persons whose subscriptions have ex- 
pired, is a better medium than the 
paper whose methods are so loose or 
liberal with the subscriber as to lead to 
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the impression that payment of a sub- 
scription price will not be very much 
persisted upon. Papers of the first 
class are growing fewer in number and 
of the other are fast multiplying. Since 
the new condition of affairs has come 
about journals of large circulation and 
high advertising rates have, toa greater 
or less extent, fallen into a practice of 
continuing to send the paper until 
ordered to stop, no matter how much 
in arrears the subscriber may be, the 
publisher taking his chances on collect- 
ing the subscription price some time, 
or a portion of it, believing that what 


the subscriber fails to pay will be 
more than made up out of increased 
earnings in the way of advertising 
patronage. 


If the time ever does come when 
all delinquent subscribers are cut off, 
there is an extraordinary shrinkage in 
the edition, and it may be that some 
such circumstance as this will explain 
the vagaries of the circulation state- 
ment made by the agricultural monthly, 
issued from Clintonville, Conn., known 
as the Wayside Gleanings. 

It is not improbable that an adver- 
tiser who had made a contract when 
the paper was on the 60,000 basis 
would feel somewhat aggrieved at the 
tremendous drop; but one who con- 
tracted on the 3,000 basis would have 
equal reason to be correspondingly 
elated when the edition jumped up to 
ten times that figure. 

How are these sudden changes in 
circulation to be accounted for? To 
what extent do they prevail with news- 
papers in general ? 

These are questions that may well 
engage the attention of an intending 
advertiser. 

~~ 
BOSTON FINANCIAL METHODS. 
From the Boston Transcript. 

To Philanthropists—I am a working woman ; 
will some one buy and hold for me two shares 
of Sugar Common, and allow me to pay in 
monthly instalments? Address V, E, M. 
Boston Transcript, 

+> 
Classified Advertisements. 


Advertisements under 
more, without display, 
be handed in one week 





“this head. two lines or 
25 cents a line. Must 
n advance. 








WANTS. 


7 Le Roy (N. Y.) GAZETTE is a first-class 
weekly newspaper. 





Ue? ‘olumbian postage stamps are bought 


T. PARKER, Bethlehem, Pa. 
oo two dollars to MRS. M. I. HILL Salem, 
., and get two vials of Dr G. Hill’s 


Spleen Fills, a sure cure, 
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WANT to buy country Republican daily. 

State terms and particulars in letter, 
“ EDITOR,” care Printers’ Ink, 

7 ANTED — Immediately, first-class newspa- 


per, weekly or daily. Address, with 


sar 
ticulars, JAMES B. SANFORD, Penn ‘Yan, N. 





Give us a share of you 


T°? ADVERTISERS J r 
business. LEE COUNTY ENTERPRISE, 
Smithville, Ga. 8.R Blapton, editor and prop’r. 


QITU ATION wanted, by an experienced printer. 
‘ Job work, with chance at local editing, pre 
ferred. Wages, $15. P. GRAHAM, 1355 Michigan 
Ave. Chicago 
fe STRATED features for newspapers. Ar 
*, attractive, cheap. Send for proofs and 
yarticulars. Address CHAS. W. HARPER, 
Jolumbus, Ohio. 
\ 7’ ANTED Prices, descriptions, etc.,fora mail 
order business. Correspondence solicited 
For full particulars address SUMNER BULL, 
Walden, New York 
Fe XCH4RGE We give for 40 used stamps of 3c. 
4 &up 12 choice house plants, such as roses, etc. 








We also buy for cash. Write first. U.S. 8. CO., 
K. M., care Printers’ Ink 
CASH po names; all copied 


20, OC 


Pr 
WORLD. ‘PUB. CO. 
NUTS for 


ng lette rs received by us since 
. per 1,000, or lot for $8.00. 
7 ‘assumpsic, Vt. 


advertisers. Bright, attractive, 

J roy Absolute satisfaction guaranteed 
Send for late proofs and particulars. Address 
CHAS, W, HARPER, Columbus, Ohio. 


AN advertising or printing canvasser for a 
a medical publishing house. Must be ac 
quainted with the trade. Good address and a 
hustler. Address “ D. M. P.,”” Printers’ Ink. 


W ANTED—Position as advertiser. Good all 

round and intelligent man. Thoroughly 
acquainted with ways of building up mail order 
business. Samples of work gladly furnished. 
Address “ RICH,” care Printers’ Ink 


se PUBLISHERS — Use our music plates 
best means to push circulation and get the 
attention of advertisers. We publish pieces of 
vocal as well as instrumental music. Ad.N. Y. 
MUSICAL ECHO CO., B’way Theater Bidg., N. Y 


| ar )SSING attracts trade. Ideas on every 
one of the 160 pages (9x12) of “A M 
Hints ” that are worth cost of entire book, $2 
post-paid. Send for sample page. GRIFFIT 
AXTELL & CADY co.. Emb DOSSErS, Holyoke, Mase. 


T° publishers—A “first c lass advertising man 
would like to correspond with one or two 
high-class periodicals desiring a representative 
in New York and the East. Is thoroughly com 
yetent, and can furnish the highest testimonials 
Uxpects feos compe nsation, and can earn it 
Address “ COMPETENT,” care Printers’ Ink, N.Y. 


ws AT can we do for you in Washington ! 
ys for | rs, advertisers 
and others executed at a... ~~ prices. Inter- 
views secured, literary and news articles pre- 
pared, and business eg ted with the Depart- 
ments. Save yourself a trip to the Ca apital by 
writing to THE ASSOCIATED. INDU STRI AL 
PRESS, 918, F St., N. Ww. , Washington, D. ¢ 
A* experienced newspaper pressman, 22 years 
i in the business, 16 years in one office, de 
sires position on a first-class daily paper. Has 
had the management and care of modern inset 
ting and color perfecting newspaper machinery ; 
has a good education in mec hanical and electrical 
engineering ; is well read up and keeps thor- 
oughly posted on the latest and best improve- 
ments in everything used in the mechanical de- 





The 




















partment of a modern newspaper office. Ad- 
dress “ S. H. C.,” care Dr. W.C. Gilley, 59 Bank 
St, N. 








os 


ILLUSTRATORS AND ILLUSTRATIONS. 
I ANDSOME ILLUSTRATIONS for papers Cat- 
alogue, 25c. AM. ILLUS. CO.. Newark, N. J 


PAY well for original and uncommon ideas 
suitable to be illustrated for advertisements* 
Look over the magazines and send me sugges, 
tions. Inclose addressed letter and stamp for 
returned matter. ARTIST LINCOLN, Metropol- 
itan Building, Madison Sq., New Y ork. 
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FOR SALE. 


|? z° u wish to sell lists of names, advertise 
t -_ in Printers’ Ink. 


$1 BUYS lines. _ 50,000 — proven. 
e WOMAN'S WORK, Athens 


\ AZETTE ADVER’T RECORD— For ae #1. 
4 Testimonials. GAZETTE, Bedford 


‘HAS. K. HAMMIT1,advertising,231 Broadway, 
/ N.Y., willserve you effectively, economically. 


Race ICK Dispatch No. 7, Dexter folder, both 

good as new,cheap. THE DAY, New London,Ct. 

HAS ANDSOME ILLU STRATIONS for papers. Cat- 
alogue. 25c. AM. ILLUS. CO., Newark, N. J. 


Feton SALE—A complete job office outfit. Gor- 
a em Paragon cutter, as etc., nearly 

w, $175.00. Address “* M. M. C . O. Drawer 
1592, ’Philadelphia, Pa 


Rok SALE—Democr ratic weekly paper, in grow- 
ing ——— gg town. Only paper in the 

plac has other business. Address 
DEMOCRAT, * Printers’ Ink, New York, 


8 OO LETTERS from puptaeet peowe for 
9 sale, or rent tor copying e ~— and 
sell first-class letters, most ly Western. Ad. A. 
LEFFINGWELL & CO., Boyce Bldg., Chicago, Ill. 


YOOD INVESTMENT-—-$1,000 will buy a first- 

¥ class trade journal, established five years 
and having support which yields an annual in- 
come of from $2,000 to $3,000. Address “ J. T. 
Printers’ Ink, New York. 


CO established Re publican weekly newspaper 
and job office in growing Minnesota town of 
8,000 ; invoices $5,000; actual cash earnings over 

aby 3 ear; $3,700 cash buys plant and busi- 
ness. Address Drawer F, Brainerd, Minn. 


NORTH Carolina weekly paper, published in 
4X one of the most beautiful towns in the South, 
will be sold on easy terms. Only paper in county 
of 16,000 inhabitants. Newspaper and job plant 
complete. Address * H.,” care Printers’ Ink. 


Poe SALE—The names, occupation and post- 

office address of every taxpayer in Pike and 
St. Charies counties, Missouri ; over 20,000 names, 
neatly printed in book form. Each county #3, 
or both for $5. Address GEO. B. WALKER, Mo- 
berly, Mo. 


I ARGAINS IN SECOND-HAND PRESSES--To 
reduce our present large stock of rebuilt 
presses, we will, for the next 60 days, make a 
arge discount from our advertised price. Any 
one interested paate 4 need for price list and = 
iat os ount sheet. E BABCOCK PRINTIN 


PR MFG. CO. one Tribune Building, New 
York. City. ona New London, Conn. 








ADVERTISING NOVELTIES. 
EWING. machines will boom your circulation, 


Write f = rticulars and prices. FAVORITE 
MFG co., Wabash Ave., Chicago, Ill. 


DV nent who wants genuine novelty for 

small advertising signs can get a snap by 

writing M. D. MIX, Alamosa, Colo. Excites won- 
der. Comparatively cheap. 


OOK ON AYP NOTIS) Tells how the spell 
> em ye Fast seller. Retails $1.50 and 
2 00. 7 and terms, #1. PROF. ANDER- 
SON, P_ I, 182 State St , Chicago. 


( ‘LOCKS for advertising purposes, by the hun- 
dred or thousand ; paper-weight clocks with 

advertisement on dial Address SETH THOMAS 
CLOCK Co , 49 Maiden Lane, New York. 


re the purpose of inviting announcements 

of Advertising Novelties, likely to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under this head once for 
one dollar 






———__+o+ 
SUPPLIES. 
I EVEY’S INKS are the best. New York. 
4 
7 AN BIBBER’S 
Printers’ Rollers. 


INC for etching. oa RRUCE & COOK, 19 
Water St., New York 
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66 PEERLESS” CARBON BLACK. 
For fine Inks—unequalled—Pittsburg. 


yk TYPE from BRUCE’ NEW YORK TYPE 
FOUNDRY, 13 Chambers St., New York. 
Best and cheapest. Get their prices before 
purchasing. 
pes PAPER is printed with ink panties 
ured by the W. D. WILSON PRINTING INK 
CO., L’t’d, 10 Spruce St.. New York. Special prices 
to cash bu uyers. 


p= ER DEALERS—M. Plummer & Co., 45 
Beekman St, N. Y., sell every kind of pape r 
used by printers ‘and publishers at lowest prices. 
Full line quality of Printers’ Ink 
ooo es 
ADDRESSES AND ADDRESSING. 
pages. who have facilities for bringing ad- 
vertisers and consumers into contact through 
lists of names and addresses may announce them 
in 4 lines, 25 words or less, under this head once 
for one dollar. Cash with’ order. 





———_+o+ 
ELECTROTYPES. 


END one of your metal base cuts and receive 
\ sample duplicate of same, oy on light. 
he Tee E. T. KEYSER, 6 Beekman 
3t. 


eo 
MISCELLANEOUS. 


I EVEY’S INKS are the best. New York. 
4 


yar BIBBER'S 
Printers’ Rollers 


yee TABULES cure dizziness, headache, 
flatulency, constipation and torpid liver 


A COMPLETE course in journalism by home 
study. Ad. J. COTNER, JR., Detroit, Mich. 


YAPER DEALERS —M. Plummer & Co., 45 

Beekman St , N. Y., sell every kind of paper 

used by printers and er ” lowest prices. 
Full line quality of Printers’ Ink. 


Ts new “HANDY BINDER” or PRINTERS 
INK is an admirable erro oo th 

tion of your copies of PRINTERS’ INK an and i is 

very neat and serviceable. We. will send it, post- 

paid, on receipt of 60c., the cost of the “ Binder.” 

Address PRINTERS’ LNK, 10 Spruce St., N.Y. 


2+ 





TO LET. 


TS? LET—Front office in building No, 10 Sprace 
Street. Lar re and well lighted ; steam heat ; 
electric light For pore particulars address 
GEO. P. ROWELL & C 








THEATER PROGRAMMES. 


ag in N.Y. theater programmes, 
tf 3-04 For rates, etc., address 
ADOLPH S STE in, 113 E. 14th St., N. Y. 





ADVERTISEMENT CONSTRUCTORS. 
gag AUSTIN BATES, 620 Vancerbilt 
/ Bldg., N.Y. “ Ads that sell goods.” 


DS built Send for free sample, giving par- 
é ticulars. 8. C. _ LE [W1, 54 Franklin St., N. Y. 


| et tea! Ld ads written, Ask for “Conver- 
4 sion Card.” JED SCARBORO, StationW »Bkln. 


BUSINESS jingle often brings more profit 
#\ than you think ; to try adollar one, address 
“EXPERT,” care Printers’ Ink. 


pee catchy and convincing ads, #5. If they 
don’t suit I'll make them good or refund 
JED SCARBORO, Station W, 





‘ yur money. 
rooklyn, N. ¥ 


I OOKLETS for any business. Catalogues, 
too. I can’t set the world on fire, but I can 
a » to sell ary good thin CHARLES AUSTIN 


ES, 620 Vanderbilt BI g. 


Ds of all kinds, primer, pamphlets and cata. 
f logues prepared in original, effective forms. 
flustrations made and entire charge of mechan- 
ical work assumed if desired Address JOHN Z. 
ROGERS, 769 Monroe St., Brooklyn. 
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M Y prices for writing ads for retailers are low, 


but they are enough, if I have enough to do. 
iwrite retail ads easily, rapidly and well. Inthe 
last year I suppose I have written for a hundred 
retail merchants, only one of whom I have failed 
to please. It is 100 to 1 that I can please you and 
make your ads sell more goods. At any rate, if 
I don’t please 7s don’t pay. I write 10 retail 
ads for $ or 3%. ‘or $2-not over 4 inches double. 
For anything outside of the usual retail lines 1 
charge more. In writing it will save time if you 
will senda nent = the ads you are running and 
copies of the papers you use. CHARLES A STIN 
BATES, 620 Vanilerbilt — New York. 


BILL POSTING & “f DISTRIBUTING. 


DVERTISING masher Jatictonsty distributed. 
Circ a Fag per 1,000. C. P. VENABLE, 
Greensboro, N. 


I: *OR the purpose of inviting announcements of 
the addresses of local bill posters and distrib- 
utors, two lines (12 words) or less will be inserted 
twice under this heading for one dollar. 
Weare PERS, circulars, samples, etc., dis- 

tributed in District of Columbia and _ad- 
icining States ; signs nailed Up; — wall, bul- 
etin, barn and fence adverti aye eS 8 iN OO8 
and addressing. MARTIN 





/ashington, 
{2 -—-—— 
PREMIUMS. 
‘EWING machines half_p half pace ublishers. 
Lists free. AM. - MACHIN HINE CO., Chicago, Il. 


PREMIUMS—Sewing mach machines are_ the best. 
Will increase your circulation. FAV. ORITE 
MFG. CO., 342 Wabash Ave., Chicago, I 


Bm goods for mail order business ons pre- 
miums for pe ishers and manufacturers. 
W.N. SWETT & CO., 28 Reade St., New York. 


PUBLISHERS ———- premiums can make a fine 
profit two ways, and secure a most attract- 
ive ind useful article at low cost, by addressing 

COLBY WRINGER CO., Montpelier, Vt. 
N' EW illustrated catalogue of the best premi- 
2a wise news) rs and manufacturers now 
c for itand get new business. HOME 
Book COMPANY. 1s 144 Worth St., New York 


NEWSPAPER INSURANCE. 


REE INSURANCE COU PONS in newspapers 
are the great circulation producers. Noth- 
oe equals = for rapidity in obtaining high- 
t results. Ful! information and rates free from 
THE COUPON CO., t73 Broadway, New York. 
> 


ADVERTISING AGENCIES. 


\ ] TAM HICKS, Advertising Agent, 
150 Nassau St., New York 

















WW Swerarer Advertising and Purchasing 
A Agency. 19 East 14th St., New York 


A® — who constructs and places ads 

JOS. A. OUDIN, Room i, Times Bidg., N. Y. 

a ‘ou wish to advertise a eg anywhere 
any time, write to the GEO. 


KOWELL 
ADV ERTISING CO, 10 Spruce St., New York. 


YHARLES H. FULLER’S NEWSPAFER ADV. 

AGENCY, 112-114 Dearborn St., Chicago, IIl., 

Temple Court, New York Established 1 Es 
timates cheerfully furnished. 


ADVERTISING MEDIA, 
\ 7 OMANKIND. 








GEATILE TELFGRAPH 
‘ 
AMERICAN FARMER AND FARM NEWS 


OW to cover U. 8. for 1-5e. eo _ Write 


O. L. MOSES, 132 Nassau St., 
LERT advertisers advertise in . Oy FIELD'S 
WASHINGTON, Washington, D. 
40 WORDS, 6 times, 0 cents +r 
Brockton, Mass. Circulation, 7,000. 


PRINTERS’ INK, 








ozs Southern Home,40p. mo. Seentegntion jour- 
nal. Cir’n large, advg. rates low Hamlet,N.C 


Newseu RGH,N. Y. Pop. 25,000. The leading 
newspaper,daily and semi weekly JOURNAL. 


WW ISCONSIN, AGRICULTURIST, Racine, Wis. 
Proved circulation, 30,000 ; 20 cents a line 


NY person advertising in PRINTERS INK 
to the amount of $10 is entitled to receive 
the ent ag one year. 


Y., TIMES-UNION, every even- 
4 _ om WrekLY TIMES, reach everybody. 
Larges! circulation. Favorite Home paper, 


DVERTISE with the Church Press Associa 
tion, incorporated, avers of twent 
church magazines. Senile” es nd rates on apeir- 
cation 105. 18th St., Phil’a., Pa 


5 *BACUss, “. %.. JOURNAL, Daily and 
7. Unsurpassed advertising medium 

in ommea ew York. HENRY BRIGHT, special 
advertising representative, 7 79 Tribune Bldg., N.Y. 


W ueez “BIZ” is read no cobwebs "ned 
PRINTERS’ INK’s Canadian relative. Pleased 
readers, pleased advertisers. Sample copy free, 
with rates. 4 Adelaide 2 St., E E. Toronto, Ontario. 


Paramas STAR AND HERALD~— D. and w.; pub. 

at Panama ; est. 1849. poe. and Span. editions 
cover Mexico, Cent. and So. America. Cir., 27,000. 
ANDREAS & CO., gen. agents, 52 Broad St., N. Y. 


[DD EQOR4H (Iowa) POSTEN will pay you one 

thousand dollars if it can’t prove over thirt 

five thousand actual weekly circulation. Se 

pains now at one-third cent per agate line per 
ousand of circulation. 


YOLUMBUS. Central, gene ig and Southeast- 

/ ern Ohio offer a ric eld for advertisers, 
THE OHIO STATE JOURNAL. Daily, 12,500 : 
Sunday, 17,000, and Weekly, 23,000—covers the 
field. All leading advertisers use it. 


HE BEETHOVEN ORGAN CO., under date of 

Oct. 7, 1893, write : “ We are more than satisfied 
with the returns we have received from our 
vertisement in the AMERICAN FARMER AND F. ARM 
News for the money expenced. The inquiries 
are greater, consequently the sales larger, than 
from THA other pager on our list.” It pays to 
“ad” in AMERICAN FARMER AND FARM NEWS, for 
the db 5 uoted are the lowest in the world, con- 
sidering the extent and character of the circu- 
lation. GEO.S. BECK, 193 World Building N. Y., 
City, Eastern ad manager. 


Ua the Silver Bill is repealed, or Christm: 
comes, discounts will be allowed on conti 
ued orders for advertising in PRINTERS’ INK as 
follows: For 1 month, 5 per cent. discount; 2 
months, 10 per cent. discount ; 3 months, 15 per 
cent. di iscount ; 4 months, 20 per cent. discount ; 
5 months, 25 per cent. discount ; 6 months, 30 per 
cent. discount ; 7 months, 35 per cent. discount ; 
8 months, 40 per cent. discount ; 9 months, 45 per 
cent. discount ; 10 months, 50 per cent. discount ; 
11 months, 55 per cent diseount ; 12 months, 66 
per cent discount. This makes a two-line clas- 
sified advertisement cost ten dollars and forty 
cents ($10.40) for a Bp am and a full-page dis- 
paves advertisement two thousand and eighty 





(22,080). This offer is subject to discontinuance 
when either event above referred to comes to 
Address PRINTERS’ INK, New York. 


fore. —This offer means literally what it says, 
and no more. It carries with it no spec ial privi- 
leges. If an advertiser wis 
or any other specified number of lines, to appear 
in every issue for a full year at 40 per cent. of 
the schedule rate, he may have it as offered 
above, to a eee either as display or classified 
matter ; but because he has a contract for two 
lines to be inserted a year at 10 cents a line, he 
will not, on that account, be entitled to a page 
advertisement in the especially large editions of 
PRINTERS’ INK issued from time to time at any 
less price than other people pay. It is, however, 
Si to bargain for varying space ; for 

stance, an advertiser may have two lines one 
week and four lines another, alternating, or may 
contract to use a number of lines, never to be less 
in any one issue, or more in any other issue than 
is specified and set down in the agreement. In 

all such cases it must ba? understood that the 
last copy is to be re fed whenever new copy 

‘ails to come to hand in time for the make-up. 
This s ial rate is liable to be withdrawn sud- 
denly, as indicated in the heading of this an- 
nouncement. PRINTERS’ INK is a small pe’ 
and must not allow itself to become overloaded 
with low-priced advertisements. 
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700,000 copies each issue 
(PAID circulation, no 







sample copy_ editions) 
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Special features will include 
contributions from 


William D. Howells 

Mrs. Frances Hodgson Burnett 
Frank R. Stockton 

Julia Magruder 

Mrs. A. D. T. Whitney 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES: 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 


Subscription Price : 
Three Dollars a hundred ; 
No back numbers. 


Issued every Wednesday. 
‘Two Dollars a year. 
single copies, Five Cents. 


JOHN IRVING ROMER, EDITOR. 


_NEW YORK, OC “TOBER 25, 1893. 





As AN example of the use that can abe 
gotten out of our ‘‘ Ready-Made Ad- 
vertisement ” department, we append a 
clipping from the AZusical Courier, 
The ad here commented upon appeared 
in PRINTERS’ INK as a suggestion for 
a furniture announcement, but by the 
change of one or two words it was 
made to do service for an altogether 
different business. 


A Qood “ Ad.” 
HE Toledo “Blade” is running this adver- 
tisement on one of its prominent pages. Good, 
isn’t it? 





FOR 
TWENTY-FOUR 
YEARS 


have been studying tone, fitish, durability anda 


and Organs. ft has taught us 


iano than we do, because he 


s get the wert a 
: e is less provoking then ¢ 
* you Just « as mucl 


37 Tioee 
ishonest is 
@ point the moral 
ow come to us Jou get the benefit of 


WHAT WE 
KNOW. 


ha hed westast & CO. % % 











Messrs. Phillips & Son, grocers, of 
Chatham, Ont., are using some of our 
ready-made ads on handbills and paper 
bags. These suggestions were not in- 
tended for such use, but it is surprising 
how well they look. 








Curi0Us errors sometimes happen in 
the classification of advertisements, but 
rarely is there anything funnier than 
the recent mistake of the make-up man 
on the Newark (N. J.) Advertiser, by 
which a marriage announcement was 
put under the head of ‘‘ Real Estate 
For Sale.” The feelings of the parties 
concerned may be imagined. 





PRinTERS’ INK’s readers will find 
many interesting things stowed away 
in the department of classified adver- 
tisements. Every one of those little 
announcements is worth reading. 








PRINTERS’ INK. 


A TRAVELER, recently returned from 
the Holy Land, says that part of the 
way to the Mount of Olives is dis- 
figured by advertisements of Dublin 
stout, and bands play dance music Sun- 
days in the Garden of Gethsemane. 


EXEMPLIFYING the inexactness which 
sometimes prevails in the making up 
of new spaper circulation statements, 
PRINTERS’ INK lately had knowledge 
of a case where a newspaper publisher 
in Tennessee forwarded a statement 
that his circulation had not been less 
than 33 quires or 825 copies. He 
counted twenty-five sheets to the quire, 
taking this figure, possibly, for the 
sake of round numbers. One sheet in 
twenty-five may be a very small thing, 
yet in this case the difference was 
enough to advance the publication from 
a ‘‘ K ” classification (exceeding 400) to 
**J” (exceeding 800). 

The Directory having just paid $100 
to a clergyman in the Indian Territory 
for proving that another clergyman, a 
publisher there, had counted twenty- 
five sheets to his quire, although he only 
printed twenty-four sheets to the quire, 
notified the newspaper man in Ten- 
nessee that they would be glad to avoid 
such experiences in the future. 








THE POWER OF THE PRESS. 





Now is the time when the Eastern news- 
papers are flooding the country with their 
circulars soliciting advertising from the press. 

The advertising agencies started out for 
the ostensible purpose of getting advertising 
for the papers, but now they turn round and 
want the papers to oungert them by their ad- 
vertising patronage, o country newspaper 
in its ordinary senses would ever think of ad- 
vertising in one of those annuals; the ad- 
vertisement, if it did anything, would simply 
bring a Jot of patent medicine trade to the 
paper, and any publisher knows from ex- 

erience that this class of advertising is com- 
paratively worthless. They all want the best 
Enere on the page for about one-quarter what 

ome merchants pay, and if you ever collect 
from them you are in great luck. 

These newspaper annuals simply fatten off 
the credulity and innocence of tenderfoot 
publishers.—Carson (Nev.) Appeal, Aug. 70. 

Since the above appeared PRINTERS’ 
INK has heard from the following pub- 
lishers that they will issue no news- 
paper directory this year : 

Patmer & Rey, 
New York and San Francisco, 
McKim & Co., 


Montreal. 
Wo. WATTENBERG, 
New Y ork, 
J. L. Stack & Co., 
St. Paul, 


Horace Dopp, 
Joston. 









s 








GOOD IDEAS IN GROCERY ADVER- 
TISING. 

PHILADELPHIA, Pa., Oct. 13, 1893. 
Editor of Printers’ Ink* 

I send under separate cover to-day a cata- 
logue of Mitchell, Fletcher & Co., Chestnut 
street, Philadelphia, which is just issued, It 
is somewhat of a novelty as a grocery cata- 
logue. It is supposed to be a “* salesman,’ 

Sent under cover of a two cent postage 
stamp, it goes before the family when a sales- 
man or solicitor of orderscould not. A some- 
what similar one was issued last year with 
most striking results. 

It has been compiled and edited by myself 
and embodies very many of the principles of 
advertising, as laid down in the ‘* The Little 
Schoolmaster,”’ of which I am a subscriber and 
constant reader. Geo, L, MircuE.t, 


Any retail grocer who secures a copy 
of this pamphlet will find it of material 
assistance in the preparation of news- 
paper advertisements, as it is prolific 
in suggestions. The book (which is a 
model of neatness in typography) is 
entitled,‘* Secrets of Good Food for the 
Table.” There is a little disquisition 
on each of the principal articles in a 
grocer’s stock—just the sort of infor- 
mation that the buyer is better off for 
having, and that the dealer would like 
to put before him if he only knew how. 
For example, how much more satisfac- 
tory and interesting is this advertise- 
ment of prunes than the usual an- 
nouncement of a grocer: 


These we 

French Prunes }***‘ 

direct from Bordeaux and invariably se- 

lect the highest yrade, 

The fruit that first reaches the French 
market is usually that which has /a/len 
from the trees, 

It is imperfect and immature. : 

When prepared ready for sale, the skins 
are tough, of a brown or purple color and 
the flavor unsatisfactory. 

This is the early, cheap fruit. 

Our purchases are made 2/ter this fruit 
is disposed of, 

We buy the large, ripe, mature prune, 

‘They are meaty, have a small pit, and 
are of a handsome 6/ue-4/ack color. 

They cost more than the early fruit, but 
they have the genuine flavor of ripe fruit, 
properly prepared. 

Their skins are tender, their quality the 
best 

They are really most desirable in every 
way. 

Readers of advertisements are not 
only interested in knowing that you 
have ‘‘ the best” goods in certain lines, 
but why they are the best and how you 
have been able to secure them. 





>- 


His Downfall. — Isenheimer: So 
your son Isaac has turned poet since his 
failure? 

Goldsberger—Yes, py shimny ! 
from bad to verse.— 7own Topics. 


He's gone 
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Advertising Novelties. 


From the Clay Worker, Indianapolis: 
A packet of sand, which is recommended as a 
remedy for hard times if followed up by judi- 
cious advertising. 


From J. A. Oudin, Times Building, 
New York: A card with its left edge cut so 
as to make the catch-phrase, “ the ragged 
edge,” appropriate. The reader is advised to 
“stick to the right,”’ on the right side of the 
card being the name of the advertiser, 


From the Michigan Stove Co., Chi- 
cago: An advertising card made of stiff cloth, 
which is stated zot to be “* all wool and a yard 
wide.” 





AND THE VERDICT WAS — 
By Francis Sullivan, 
He failed for sixty thousand, 
Took a last look at the wreck, 
And when next they found him, 
Was suspended by the neck, 
His creditors said he drank ; 
is wife said he was robbed ; 
While his moneyed country partner 
Simply sat around and sobbed. 
But the wily coroner 
(His brain was extra sized) 
Said the man was plainly crazy, 
For he'd never advertised. 





> 
THE following is a Canadien idea in 
reading notices : 
IN YE OLDEN TIME WAY, 


Whereas a custome is now in use for alle 
young menne to present to ye laydie of their 
choice, once each week, a nosegay of ye lovelie 
roses, bedeckt with ye leaves of fernes or 
sprayes of ye daintye smilax, notice is hereby 
given that on ye rxth day, and every day 
which shall come after, in ye xth monthe—ye 
monthe in which ye pumpkins and alle such 
vine fruites do become ripe and mello’— there 
will be a goodlie supplie of ye aforesaid roses, 
in various hues of color, with long stemmes 
and beauteous leaves, for sale by McLean, ye 
flower manne, for the price of three shillings 
for thirteen of ’ ’em with smilax or fernes, all 
neatlie packed in a box and carried by mes- 
sengers to | part of ye burgh. Ye said 
flower manne hath his shoppe at ye number 
xxx, on ye roade called by ye name of ye good 
St. George. 





HIDEOUS ADVERTISEMENTS. 
From the London Saturday Review. 

It is said that a salmon, when quite devoid 
of appetite, may be worried into taking a fly, 
if only flies be presented to him with irritating 
pertinacity. “Hang it!” he exclaims, “1 
cannot be troubled with this Jock Scott any 
longer’’--he makes an irritable snap at it and 
is lost. 

Possibly in the same way persons are driven 
nearly wild by seeing this or that commodity 
thrust on their notice in railway stations, in 
trains, in the streets, in the fields, on the top of 
Ben Macdhui. They may purchase a sample 
in despair, may like it and go on using it. 
This may be the theory of frantic and hideous 
advertisements, but, on the whole, it might 
seem more likely to work its own destruction. 


—_————_— <e@» ——___—- 
Even the dear girls like the United 
Press.—St. Paul News, 














PRINTERS’ INK. 
READY-MADE ADVERTISEMENTS. 





Original Suggestions From Various Contributors. 





Readers of Printers’ INK who make use of any advertisements appearing under this 
head will confer a favor by mailing a marked copy of paper containing same to the editor of 
Printers’ Ink, Newspaper Box 150, New York City. 








For a lHatter—(By F. G. Beach), Yor Clothing— By F. G. Beach). 


OUR $ 3 HAT |All the World’s a Stage 


And when you get your cue to 
is the $3 Hat come on, see that your personal 
appearance is such as will insure 
} you a cordial greeting. There’s 
if you want no need of playing your part in 
a $3 Hat. misfit clothing, while we stand 
ready to serve you with the 
rightly made kind that bears the 
BOYD & DIEHL. label of RoGers, Peet & Co, 
—— F, M. McFARLIN & SON. 





you want 











For Hosiery—(By GC. E. Fairhead). 
Hosiery of Beauty 
ENVY NO MAN’S LOT! 


Is a Joy 
but buy your own and build your 
Unspeakable, house upon it. It won't cost half as much as 


paying rent in the long run. 


For Real Estate. 


not that beauty makes up for everything, for 


it doesn’t; you must have quality as well. AT VALLEY SLOPE, 


In HOSEDORF’S you get both, The 
black looks as well after a dozen washings as | which is the modern Garden of Eden, but 





it did before, with greater evidences of civilization, we have 
_ As for quality well, you can get any ba beautiful lots forsale from $150 up. A healthy, 
ity you want, 10 cents to 75 cents, ‘The cx picturesque locality, well drained and graded, 





is the same, no matter what you pay. Our: as- 
sortment is unbroken and awaits your inspec- | 
tion. | 

Z, 


THE VALLEY SLOPE LAND CO, 





HOSE, STOCKING & CO.,, Walker Street 
— — For Shoes. 


A LOST SOLE 


66 ° is a very annoying accident that could never 
Sweet melodies happen with a well made shoe, Pegged soles 
are liable to come off at any time. Hand- 


of other days - stitched soles have to wear off, and you'll 


find that 





For Pianos By TP. W. Blackmer). 


may be all very well to dream about, but | 
when they are played on some tough, 













tin-pan of a piano there is doubt of their | | § 
help to the heart. | $ 
Will you try them on our pianos? | ¢ 5 
They will sound sweeter, and will reach > 
the heart of father and mother and the 

family around the fireplace, Hardwear § 
( 
6é 99 Hy » 
The “Lost Chord’’ Piano Shoe ? 
HAS A > 

Sweet Tone, for petaese men is the most durable in the 

world. Easy fit—easy price. ‘Two qualities, 

Even Touch, at $3 and $4. We say nothing about their 


and besides this, the woodwork and finish of | 4Ppearance, though they'll hold their own 
the cases make them a delight to the eye. | With the best in this respect. 
Spend an hour in our store to-morrow. | HEEL, PLATE & PRAD, 

LOST CHORD PIANO CO. Mfg. Shoemakers. 
























For Dry Goods—(By S. Norwa/k). 


| 
A WOMAN’S BEAUTY 


“She's adorned 
Amply that in her husbanc’s eye looks lovely. 
The truest mirror that an honest wife 
Can see her beauty in.”’ 
The poet is on the right track, but 
he doesn’t realize how much more at-| 
tractive a fetching gown will make a| 
woman appear, even *‘ in her husband's 
eye.” Any woman will look pretty in| 
those new we are showing. Here 
are the prices: 








For a Confectioner—(By I. W. Blackmer). 
She’s an 
Odd Girl 


who can taste our candies without a 
feeling of affection for the young man 
who brings them, They just melt in 
the mouth, and then the girl’s eyes 
melt with tenderness, and then the 
young man melts, Well, if you’ve been 
trying some other kind of candy, and 
things aren’t yoing well—try ours, try | 
ours. And may success be with you— | 
it will. 


SWEET CANDY STORE, 





For Shoes. 


DID YOU 

EVER PUT 
YOUR FOOT 

IN IT . 


We mean our $3.00 shoe, If you did you 
were never sorry, but always comfortable. 
Never knew what corns were while you were 
wearing them, did you? Nor ever begrudged 
one cent of the price, $5 ? 

JAMES LAST & SONS. 








For Grocers. 


There 
Are 
Some 
Things 


That a child 
can do as well 
J as a grown person. 


For Instance: 





Any child in the town can purchase 
groceries at our store as cheaply as 
the most experienced housewife. This 
is saying a great deal, but it is saying 
the truth. Give them the money 
and tell them what you want. 
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For Drugs. 





SPREADING 
DISEASE 


is easily done unless due precaution is 
taken. Many ways to do this, but the 
best is to keep 


BROWN’S 
DISINFECTANT 


always in the sick-room, It kills disease 
germs and banishes foul smel!s. Wher- 
ever it is used there is no danger of the 


| DISEASE 
| SPREADING. 














For a Shoe Store—-(By Vaughan Snider). 


When Talking 
Through His HAT 


a man is not likely to be 
convincing, but when we as- 
sure you that we are 


Always Talking 
Through Our SHOES 


you will recognize the value 
to us of having our goods so 
made that they will speak 
tor themselves. “hat’s 
what ours do—and they do 
not squeak, either. 


I, FITTEM & CO., Sensisite Suoes, 
43 Jay Street, Jayville, Xt. 





For Stationery. 


THIS IS 

WHAT | 
WROTE TO 
MARGUERITE 


My Dear Girt—! know you wil] be both 
surprised and pleased to receive this letter 
from me, because it looks so totally different 
from any one I have previously written you. 

But, after I got your last, I was struck with 
the beauty and neatness of your note-paper, 
and it made me really ashamed of the common 
stuff I had been using in my correspondence. 

So I went down to KWIRE & REEM’S 
stationery store and bought a box of lovely 
paper, and envelopes to match, for 30 cts. It 
is the smoothest Paper to write on you ever 
saw, and looks real “‘ swell’”’—now don’t you 
think so? 

I think I'll answer Charlie’s last by this 
mail, I feel so proud of my stationery. 

Your sincere friend, 


HELEN, 
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WITH ENGLISH ADVERTISERS. 
By T. B. Russell. 

Lonpon, October 10, 1893. 

On October 5th, in the same room 
at the Holborn restaurant that accom- 
modated the guests at the PRINTERS’ 
INK dinner, not many months ago, I 
attended a larger, though not more 
important, festive gathering—the fifth 
annual dinner of the London Billpost- 
ers’ Association, The chair was filled 
—and very ably and genially filled—by 
Mr, Waiter Hill, principal of one of 
the largest firms of contractors for 
street advertising in this country, The 
toast of the evening was proposed by 
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to the subject of street hoardings, post- 
ing stations, sky-signs, and the tempo- 
rary wooden erections raised to protect 
buildings in course of repair. It was 
pointed out that sky-signs, in the event 
of their falling, would be the occasion 
of serious accidents, and measures 
were taken by the municipalities to 
stop the use of such signs. ‘Then 
some one’s sensitive moral organiza- 
tion was shocked by the poster of a 
lady acrobat, and the National So- 
ciety for Checking the Abuses of 
Public Advertising (it is rather a 
cumbersome title, but Mr. Walter 
Hill has suggested a more compend- 
ious one—the Busybodies’ Society) 





A French Whim in Posters. 


Mr. T. H. Bolton, a prominent mem- 
ber of the House of Commons, ‘The 
toast of ‘‘ the Press” was replied to by 
Mr. Arthur W. A’Beckett, of Punch, 
one of the best known literary journal- 
ists in the country, and the proceed- 
ings throughout were of a high order 
of interest. 
* * 7 * * 

Inasmuch as wall-posting is a factor 
of modern advertising not to be neg- 
lected, and as I have not heard of any 
similar association to this in America, 
it may be well to say something of the 
body which brought together the 
brilliant company present at the late 
dinner. Circumstances have of late 
years combined to call public attention 


was heard in the land. Then the 
municipalities woke up to the fact that 
a posting station might be rated for 
taxation, and they got an act passed 
which conferred on local bodies rather 
drastic powers in the way of regulation 
and taxing. Consequently, billposters’ 
associations were formed in different 
parts of the country, affiliated with the 
London association. By very tactful 
and shrewd management on the part 
of these associations the worst evils of 
authoritative meddling with advertisers 
were avoided. It would take a long 
time, though it would be very interest- 
ing, to describe their various actions. 
Mr. Hill has said something about 
them in his address, Deputations 
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were sent to county councils, to Par- 
liamentary committees, and_ local 
boards. The course of public events 
bearing on the subject was carefully 
watched, and wherever any alteration 
of by-laws was impending, in any 
part of the country, the case for the 
advertiser and the billposter was skill- 
fully presented. Great efforts were 
made to meet public feeling in regard 
to the matter. A censorship commit- 
tee was formed, which examined all 
wall-posters intended to be exhibited, 
and the firms forming the associations 
bound themselves to abide by the decis- 
ions of the committee. Consequently, 
no local body thinks it necessary to ex- 
ercise itself as to the propriety of the 





HAWARD: “SDN. DARLINGTON 
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They are not so particular, by the 
way, in France, and a book of designs 
from Paris, the catalogue of Mons, 
Sagot, which lies before me, contains 
some very chic reproductions of French 
posters. The French artists are famed 
for their striking posters, Mons. 
Cheret has, of course, made his name a 
proverb for bold and masterly hardling 
of color for his purpose. Any repro- 
duction in black and white of his work 
would necessarily suffer, for in the use 
of colors Cheret’s mastery chiefly lies. 

* * + * 

There is a craze in Paris just now 
for collecting ‘‘ affiches " (wall-posters), 
in the same way as boys in England 
and America, and men in Germany, 











Reduction of an 


designs likely to be posted ; it is known 
by every one that no billposter can be 
found to put up any bill that in the 
least degree trenches on the indelicate. 
In fact, our hoardings are even a little 
prudish. No ladies sally forth, as erst- 
while in modest Boston, at night, to 
drape with defacing paper the tights- 
clad limbs of pictured ballet dancers. 
It is not necessary—was it ever neces- 
sary, by the way? And, afterall, may 
not the Boston affair have been, per- 
haps, the ingenious effort of an im- 
presario, or advance agent—some new 
and not unworthy successor of the 
lamented Barnum? Anyway, the Bill- 
posters’ Association has completely 
justified this branch of advertising in 
the public estimation. 


English Poster. 


collect postage stamps, and a much less 
frivolous amusement it is than the lat- 
ter. Consequently, there has sprung 
up a regular business of dealing in 
such things, of which M. Sagot is the 
most prominent exponent. His cata- 
logue is a thing of rarity, limited to 
550 copies (like a new poet’s works), 
and numbered. It costs about two 
dollars and a half. M. Sagot sells 
posters pretty high, too. ‘The price of 
Cheret’s famous Hippodrome (the one 
I show) is twenty francs, or about four 
dollars. ‘The rarer ones cost sixty 


francs and more. 


* * * 


As to the general merit of French 
designing, despite the general fame of 
this school, I am myself of opinion 
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that the best work of American houses 
beats it hollow, while I should hesitate 
myself to order a poster from Paris 
when I might get the work of such 
people as David Allen & Sons, Belfast, 
in Great Britain, or the Strobridge 
Litho. Company, in America, Mr. 
Brander Matthews has praised the 
French work. It is doubtful whether 
any French artist ever excelled the tiny 
poster of Haward & Son, of Darling- 
ton, here shown. This is reduced 
from thirty inches by twenty, and 
suffers little in the process, being a 
one-color thing. It was designed by 
Mr. Arthur Haward. ‘The charming 
effect of the middle-distance landscape 
silhouetted against the setting or rising 
sun is a touch of genius, and the way 
the eye is directed to the center of the 
picture by the light rays is very skillful. 


ee 








A SOLICITOR’S OPINION OF AD- 
VERTISING DISPENSERS. 


By T. F. Mossover. 
“O these Amateurs—these Amateurs make 
me tired,” 

The good old days are past and gone 
since advertising managers came into 
fashion; the lot of the old-time so- 
licitor is a hard one. 

Nowadays, when a concern is discov- 
ered spending a few thousand dollars 
each year for advertising, some one per- 
suades them that an advertising manager 
is the proper caper, and forthwith they 
getone. Sometimes it is the office boy 
promoted, aud trained to act as a fender 
to the real advertising dispenser, who 
does not care to be bothered. This ar- 
rangement works well for awhile, but 
the boys are soon ‘‘on to” it, for it is 
impossible to hire much of a diplomat 
a‘ $8 per week. 

Again, it is the useless young man 
whose pa is a large stockholder in the 
concern, and wishes to keep his boy 
out of mischief. This sort is pie for 
the experienced canvasser. 

Then, it is the young man just out 
of college, who thinks the general pub- 
lic ripe for classical advertisements, 
This sort is usually strong in language 
and weak in grammar, wears his trousers 
turned up, and cultivates a bull-dog. 

The self-sufficient party who has a 
theory and won't hear anything else. 
He has coined advertising epigrams 
that he thinks should rank with the 
proverbs of Solomon—some of them 
are rank enough for anything—these 
are printed in large type and hung on 


PRINTERS’ INK, 














the office walls, This chap is paid a 
large salary, and has laboriously fig- 
ured out a system of rates to apply to 
all publications. He writes for the ad- 
vertising press, and from time to time 
increases the size of his hat. Woe be 
to you if your publisher's idea conflict 
with the cast-iron theory of this young 
person. 

There are other types, including the 
real article—a talented, experienced ad- 
vertising manager—but, nine times out 
of ten, the man capable of writing a 
taking advertisement is unfitted to select 
media. Seldom are these two qualifi- 
cations combined in one person, there- 
fore, ‘‘ shoemaker, stick to your last.” 

The ideal advertising manager may 
exist, but I have not seen him. How- 
ever, some of them come very near to it. 
This stripe hears all sides, sums up and 
decides ; but from the man who knows 
it all, good Lord deliver us. 


CINDERELLA’S SLIPPER IN CANADA. 


G. T. Fu_rorp & Co., 
PROPRIETORS 
Dr. Wituiams Mepicine Co. 
BrockvILg, Ont., Oct, 13, 1893. 
Editor of Prinvens’ Ink: 

The prize competition of 7ke Mi/lion, re- 
ferred to in Mr, ‘I’. B. Russell's London letter 
of the 23d ult., is not a novelty on this side of 
the codfish preserve that separates us from 
Great Britain. A Cinderella slipper contest 
was exploited for all that was init nearly a 
year ago by the Saturday Ledger, published 
at Toronto, Ont. Whether or not the scheme 
was original with the Ledger people, I am un- 
able to say. Yours truly, 

Joun A. MACKENZIE. 
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CAN PRODUCE A WITNESS. 


SAVANNAH, Oct. 12, 1893. 
Editor of Printers’ Ink: 

In your issue of October 11, page 400, I find 
a half column devoted to the following head- 
ing: ‘Plagiarism charged."’ Kindly give 
this reply as much prominence as you have 
Mr. Macdonald's. I quote from Mr. Macdon- 
ald’s epistle, first, ‘‘ Unfortunately I don’t 
know which,” referring to the Italian opera 
which his festive imagination has charged me 
with plagiarizing. This proves a very bad 
memory on his part, 

Second, ** The air to this is a very pretty 
and catchy one, and it was natural that a par- 
ody should be made to fit the air.’””, My music 
was set by Prof. Cobb, leader of Cobb’s or- 
chestra, in this city—another break of his 
(Mr. Macdonald’s), a bad one. 

The substance is positively not in the sec- 
ond stanza, as Mr. Macdonald thinks he per- 
ceives, for the simple reason that I have a 
witness (name given if desired) who saw me 
sit down at my desk and after writing the ad 
hand it to said witness for inspection, thus 
proving original composition, and proving 
new music by Prof. Cobb, as above. As re- 
vards similarity, there is about as large a dif- 
ference between the two pieces or stauzas that 
Mr, Macdonald sends you as between a page 






























in Printers’ Ink anda page in Book News. 
1 am very thankful, though, to have Mr. Mac- 
donald place my musical ad so strongly be- 
fore the public in the best of advertising me- 
diums, viz., Printers’ Ink. I also sincerely 
thank him for assoc iating my ad with such an 
excellent opera, though | would be more than 
glad to have the name of it, as the words are 
truly very sweet—that is, what I have read 
in Printers’ Ink. James E, Cuase. 
6 Whitaker street. 


> 


WAS IT UNCONSCIOUS CFREBRATION ? 





3ARTOW, ow, F la., Oct. 13, 1893. 

Editor of Printers’ INK: 

Noting Mr. Macdonald’s arraignment of 
Mr. Chase, in your issue of October 11, I will 
add my testimony. 

also remember, as long ago as twenty 
years (and as short a time as a year age), my 


mother Singing the parody on “Gentle 
Zitella,’’ but I distinctly recall it as even more 
like Mr. Chase’s “original’”’ than the lines 


cited by Mr. Macdonald. 

It was addressed partly to “Ik Marvel,” 
and perhaps his ** Reveries ’’ (over acigar, you 
will recall) inspired the parody. Mr. Chase 
has it: 

* Fragrant Le Panto, sweet social star, 
Bundle of manna, matchless cigar. 


Now, the rhyme is obviously better as I 
recall it: 

“* Fragrant //avana, sweet social star, 
Bundle of manna, matchless cigar.’’ 

I have sung, hundreds of times, the four 
lines (as he has arranged the m) ending with 
the word ‘‘ lips.”’ ‘The rest is rough! Piec ed 
from the following smooth lines to * ae 
“Tk Marvel, hither, come quick to me, 

With thy w rath wither all foes to thee. 
Alone in thy chamber I see thee now, 

Feet on the fender, peace on thy brow ; 
Smoke curling aemniie up from thy mouth, 
Smiling so blandly, like saint from the South,’ 

Of course, Mr. Chase may be wholly inno- 
cent of any intention to impose on the prize- 
givers ; but if so, it is a most remarkable case 

of “ unconscious cerebration.”” 
Very truly yours, 
Ger, A, K, STEVENs, 
Editor Courier-Informant, 


—_+-+—__—_ 
SOME LEADING NEWSPAPERS. 
CALIFORNIA. 


OUR HOME, San Francisco—Is given an av- 
erage money issue of 26,339, by far the largest 
of any monthly in California. 


COLORADO. 


LEADVILLE HERALD-DEMOCRAT—Is 
given a higher circulation rating t any 
other daily in Colorado outside of Denver. 


MASSACHUSETTS. 


Farm-Poultry, Boston, monthly: regular) 
circulation 30,711, * much larger than any canes | 
yublication in Massachusetts devoted 
© the live stock interest, or — any 4 
Poultry journal in the United Sta 


MISSOURI 


MEDICAL BRIEF, monthly. St. Louis, has 
a regular issue of 30,473 copies, guaranteed by | 
American News’ per Directory, a larger eircula- 
tion than any other y medical journal i in the world. 
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_OHIO. 
Cleveland, 
The American Builders :sscon 
rgest_ circulation rating of any archi- 

Sia or ro balinees? journal west of New York. 


ONTARIO. 


TORO: 

the illustrated lite - of Canada, es- 
tablished 1875, is one of the (only ten) pu lica- 
tions in Toronto, Ontario, the exact accuracy of 
whose circulation ratings the American Newspa- 
per Directory guarantees by a $100 forfeit. Its 
record shows a regular issue for the past yea- 
of 8,406 copies. 


PENNSYL ——— 


Pitt«aburgh PR ESS, has the largest circula- 
tion rating of any daily in the n that city, viz: 40,964 


TENNESSE E. 


MEMPHIS APPEAL-AV ALANOHE — Is 
iven a larger circulation rating for its daily, 
arger circulation rating for its Sunday and rs 
larger circulation rating for its weckly than is 

accorded to any other daily, Sunday or secular 
weekly paper in Tennessee. 

| os 

| Displayed Advertisements 


50 cents @ line ; $100 a page; 25 per cent 
extra Jor specified position—if granted. 
Must be handed in one week in advance. 








EATTLE TELEGRAPH, the leading 
Democratic daily north of San Francisco. 


QUPERIOR Mechanic: al Engra~ing, Photo E lec. 
| \)_ trotype Eng. Co.,7 New Chambers St , N. Y. 


LADIES pone JEW ne New Haven, Ct 
ll pay advertise rs. 


Magazine for the e study of the 
itt F 


GER MANI German lang. and ‘or 


sample copies, rates of advertising. etc., address 
GERMANIA, Manchester. N. H 
21.00—Visiting Cards. We will engrave 
copper plate and print 50 visiting cards for 1.00, 
Samples, 4c. Satisfaction guaranteed. For 1c. 
we will mail sekk of our book, “Card Eti 
quette.” BELLM BROS., Toledo, O 


The Housekeeper, 
Circulation, Pays Advertisers. 


WATCHES ~~ 
Are the Best PREMIUMS. 


Address the manufacturers direct. 


THE PHILADELPHIA WATCH CASE CO., 
RIVERSIDE, N, J. 


S 

















a 





Miupeapelte, 
Min 














We are always ready to blow 


our own horn, and would advise 
others to do the same. When 
you are ready to do the blow- 
ing you will find the Printers’ 
Ink Press, 10 Spruce street, 


|N. Y., ready to do the printing. 
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RES 
The only RAPID ADDR fS$ eS, pes and WIRE SHELVING 
Yrappers addressed in a hurry by machinery. 


Names guaranteed absolutely correct. For par- For many purposes possess- 
ticulars address F. D. BELKNAP, Prest., 314, 316 | | Bigseeems jes advantages over any other 
Broadway, New York City. kind, It isclean, light, hand- 
jsome, strong ; harbors nover- 
jmin, collects’ no dust, occu- 
pies least space. Send for 
catalog. 


POPE RACK CO., 
St. Louis, Mo. 


French Advertise- 
ments, French Circu- 


er French Booklets, 
ma FRENCH French Catalogues, 
French Pamphlets, 

French Translations | 

A § from English and Ger- 

man. JOS. FRANCOIS, 














1500 Notre-Dame Street, | — 

= 4 Montreal, Canada. | Fanaeee 4 
We launch our | ——— HOLIDAY Edition ——— 
big Holiday num- | E=———— ton. <= 
ber Dec. Ist. Itis es LITERARY! ———— 
th: gre: =~ event - rr) 4 
the education = nd 
orld. Superbly | (<== = 
illustrated. Fr00,000 — | OO, ,000 —— 
copies. Goes ‘tol = \OPIES = 
best families in | — CC os = 

ti emt . ——anatl 
ofthe nation. Adv. || === ‘(No Waste Circulation). =—=<—— 
9 oy by Nov. 20th, | angina =< are 
School _E——s 33 —- 
Heard | aonvnnty ———— 50c,. TO c. — 
Milwaukee, Wis. = PER LINE. = 
. 


WOOD-FIBER li. 
ADVERTISING SIGNS, | “= “°-7=* * 


Lettering in bold relief. | 

The handsomest and best | 
out-door sign on the market. 

Made double or single 
sided, in any desired shape 





FOR NOV. 16TH. 


From an advertising point of view 





this number will be a perfect para- 


or size. dise to publishers, and an unusual 
The sign illustrated is in- i 
tended for store fronts. This|] opportunity for all general adver- 
4 design was made for an En- ; : 
glish customer. tisers. Let us give you further par- 


Write for prices, stating 
size of sign on which esti- 
| a is desired, and quan-| 


ticulars. Address 


Golden Rule Company, 








"BAIRD CLOCE Co.., 646 Washington St., Boston. 
181 Queen Vietoria st, || SBORGE W. COLEMAN, 
LONDON, ENG. Advertising Manager. 








The Sacred Heart Review 


Or Boston, THe Great Reticious Weexty or New Enctanp. 





vy IIIT PII POPP POPP LP ava aaatonl 
A A A LLYLYSA- 


Fx) 
“Nothing booms a circulation like applying a Web Press to it,” but the 
“NEW MODEL” 





>) 





| 


WILL BOOM YOUR CIRCULATION 
AND 
REDUCE YOUR PAY ROLL 


at the same time. 





160 WILLIAM ST.,NEW YORK. 334 DEARBORN ST., CHICAGO 


aaa aaa) aa) aa, > LLL LL npn Raphigs ay, 
A A A 


CAMPBELL PRINTING PRESS & MFG. | 
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Proven, Ouly Ivete’ per | LNG and Modern Queen, NeW Haven. 
oe ONC nha Mon'rit, % Circulation extends into every State and Territ’y. 
etroit, le Al P 
HOPKINS & ATKINS, PU B 5 I oe sn ‘Ady ertisers. 
Wash ‘ton, D Cc. 2 ashingte 
PATENT Siiiicsi.s| OPINION woes van 
rite for information 
THE EVENING JOURNAL, 


BO oO vous... Y JERSEY CITY’s 


We have told many—and will tell you FAVORITE FAMILY PAPER. 




















Write! Chi. Photo. Engraving Co. Circulation, =< = = = 15,50¢. 
HO 185 Madison St., Chicago. Advertisers find IT PAYS! 
i \ 
(pettia Sut, Mag I7-1633 
4 

‘ 

aaty, . 
ad © for the ’ 
~ 1,457 Copies, re 
r MINNESOTA. 
er 


Skoerdemannen- Minneapolis, a Swedi 
rer cultural paper, is the onl. comms Spontnly pubh 
cation in Minnesota, and the only farm pay 
\ the State, the exact accuracy of W ose circa tion 
ratings the American ewspaper Directo 
guarantees by a $100 forfeit. Its record showsa 
regular issue for the past year of 7,520 copies, 
























































be PUBLISHED By 
| Volume ON 2 | (MNO gam ; —— eS 7 & MORSE CONCERNS 
' Price 25¢ re worl >. walt |S By = AUGUSTA -MEs 
ages oF ) : 
| 2 Fats 
| a YAS5K 
| DLS = (ae 
4 4y 
7 
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fi 2 ‘ “THE TABLES TURNED.” 
y The man who wishes to turn General De- 
s A) pression into Personal Profit and thus 
J gather a rich harvest of 
DULL TIME DOLLARS 
Ls ; ? Arered will find that, by making his wants or wares om = 


known to the One Million Two Hundred and 
Twenty-One Thousand families regularly reached by ComFort, he will make A Lucky Wit. 
For turning the tide of trade, for turning Failure into Success and Loss into Gain, CoM¥ORT, 
the great money- i medium stands alone—at the head. 
Space of Agents, or of us direct. THE GANNETT & MorsE CONCERN, Publishers, Augusta, Maine, 
Boston Office, 228 Devonshire Street. New York Office, Tribune Building 
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SESE EIS 
TITEL SILI 


In an article published on Sep=- 
tember 3d, 1893, 


larger circulation than any other 
two-cent newspaper, except THE 
SUN and one other, and 


REMARKED: 


“The Recorder 











IS A FAVORITE 
WITH WOMEN.” 


me 


| : EMS As it is generally conceded that | | 


women spend nine-tenths of the | 
money that men earn, the moral * 





| ‘ is distinctly visible. 
Dy stl illu 
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<q FOUR » 


POINTS. 





An order for a full page advertisement in the 
American Newspaper Directory carries with it the 
following privileges or advantages : 
1st. The name of the paper has a place in the general index to 
advertisements. 
2d. When an advertiser has read what the publishers of the Direct- 
ory say ona a paper, he will come upon the words, in 
full-face type: ‘* See publishers’ statement on page 





and will thus be referred to the advertisement at the very 
time that he is interested in learning about the paper. 

3d. Twenty copies of the Directory are given for distribution among 
the employees and favored patrons to each newspaper 
having a full page advertisement, and on the outside upper 
half of first cover of these twenty presentation copies the 
page where the advertisement of the paper appears will be 
embossed in gold leaf, thus: 








See page “1043. : 





4th. The publishers of the Directory will be gratified by the recep- 
tion of the order, especially if it is for a carefully prepared 
advertisement of a really important newspaper, and is ac- 
companied by a check in full payment, for which last a re- 
duction of Io per cent. is allowed. 


Address all orders to 


Publishers of American Newspaper Directory, 
10 SPRUCE ST., NEW YORK, 
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JEWELERS 
DON’T SHOE 
HORSES | 


Nor can blacksmiths make delicate 














watches. Every man follows the oc- 
cupation for which he is best fitted by 
natural ability and experience. They 
are the most likely to succeed in busi- 


ness who stick to the one line. The 


longer they are in it and the more 


practice they have, the greater their 


chances of success. 

Continuing the logic, twenty-eight 
years in business, and many hundreds 
of satisfied clients, have made our repu- 
tation as the most successful advertising 
agents in America. 

Anything we can do for you? 


If so, write or call on 


The Geo. P. Rowell Advertising Co., | 


NEWSPAPER AND MAGAZINE ADVERTISING, 





10 Spruce Street, New York. 
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